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Environmental Finance Center Network 
 
Region 9 – EFC at California State 
University at Hayward 
 
The EFC at California State University focuses on Small 
Business and Green Products   
 

INTRODUCTION 
 

he Environmental Finance Center located in Region 9 (EFC9) at California 
State University, Hayward is a university-based EFC working for greener 

communities through cleaner business by advancing the environmental industry and 
promoting pollution prevention and source reduction. 

Our mission is three-pronged:  
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1. To encourage business to adopt source reduction and pollution prevention,  
2. To encourage consumers to choose green business and green business products,  
3. To help communities promote cleaner business.    

To that end, working with both the private and public sectors, EFC9 pursues its 
mission through numerous tools including:  

• Green business development, 
• Environmental mediation, 
• Environmental business incubation, 
• Finance programs & directories, 
• Charrettes, conferences & workshops, 
• Research publications and reports, and 
• Hands-on assistance to small business.  

Throughout the past year EFC9 has continued to work with both the public and 
private sectors to promote cleaner business.  After laying the groundwork for 
several new initiatives in 2003, EFC9 has accomplished much in 2004 on the 
following projects. 

• Western States Green Business Program Coordination  
• Business and Environment in Hawaii 
• Environmentally Beneficial Behavior in Television 
• Phoenix Arizona Brickyard Charrette 
• Region IX Tribal Initiative 
• Western Regional Pollution Prevention Network Conference Workshops 

and Sessions 

ACCOMPLISHMENTS 

Western States Green Business Program Coordination  
 

Overview 

A Green Business Program (GBP) recognizes businesses and in some cases 
government agencies and non-profit organizations that operate in an 
environmentally responsible manner.  It is a voluntary program in which the GBP 
certifies applicants who comply with federal, state and local environmental 
regulations as well as undertake additional multimedia measures to conserve 
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energy, water and other resources, and institutionalize the process of reducing 
pollution and waste.    

The Bay Area Green Business Program was launched in 1996, and since that time 
six participating counties have certified over 500 businesses.  As the Bay Area GBP 
has grown, other counties and states have taken note, and there is now broad 
interest in implementing Green Business Programs throughout Region IX.  In 2002, 
both the states of Hawaii and Arizona launched GBPs and in California, a number 
of counties are pursuing programs including, San Francisco, San Mateo, Santa 
Cruz/Monterey, Sacramento, and San Diego. 

While an increase in Green Business Programs is highly desirable, rapid 
implementation without consistency across all jurisdictions is not.  Simply put, it is 
imperative now that the concept is spreading, that "Green Business" carries the 
same standards and meaning throughout the four-state region.  In response to this 
concern, EPA Region IX requested EFC9's assistance in coordinating Green 
Business Program efforts throughout the Region to ensure continuity within 
individual programs.  To achieve this goal, starting in 2003, EFC9 was named the 
Western States Green Business Program Coordinator.  Our role is to promote, 
develop and institutionalize multimedia pollution prevention and resource 
conservation in Region 9 businesses while ensuring consistent growth and 
continuity for regional Green Business Programs.    

Briefly, in our role as Western States Green Business Coordinator, EFC9 has helped 
accomplish the following in 2004. 

• Two additional county GBPs, Sacramento and San Francisco, have been 
launched. 

• EFC9 is working with the Association of Bay Area Governments (ABAG) 
and State Senator Alarcon's office to formally codify California Green 
Business Program standards.   

• EFC9 worked with the City of Los Angeles to begin exploring the 
possibility of a Green Business Program. 

More specifically, EFC9 has accomplished the following goals in the past year. 

Promoting and Coordinating Green Business Programs Region-Wide 

EFC9 has provided basic information and presentations on the GBP throughout the 
Region.  EFC9 has developed a standard Powerpoint presentation that promotes the 
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Green Business Program concept generally but also identifies Bay Area GBP 
standards as the guideline and baseline from which all new GBPs will be expected 
to develop.  Some of the counties and cities EFC9 has worked with include 
Humboldt County, Ventura County and the City of Los Angeles. 

EFC9 has also maintained and updated our Green Business Recognition Program 
Clearinghouse website, which includes program descriptions and guidance, 
checklists, and links to technical and other resources. 

Assisting New and Existing Green Business Programs 

EFC9 has continued to help new and existing GBPs.  For example, the EFC 
provided guidance and a full presentation to the City of Los Angeles, and helped 
Ventura County better define their guidelines.  As a result, EFC9 gained assurances 
from these three emerging programs in LA, Ventura and Humboldt, that they will 
follow the basic standards set forth by the Bay Area Green Business Program. 
 
In addition, EFC9 has worked with the Association of Bay Area Governments 
(ABAG) and US EPA to better define measurement standards for the GBP.  For the 
future, EFC9 will continue to supply technical assistance to all GBPs where 
requested, including: assisting with understanding and development of universal 
measurement methods and preparing green purchasing guides for select industries 
participating in the Green Business Program.   

Developing a Regional Approach to Green Business 

As the number of GBPs grows there is a pressing need to coordinate these programs 
so that the Green Business Program certification will not be diluted.  EFC9 has 
spoken with all program coordinators and there is broad agreement that a 
coordinator's summit should be held in early 2005 with a follow-up summit 
scheduled for late 2005.  In addition, the bulk of EFC9's work in the past year has 
been devoted to educating State Senator Richard Alarcon on Green Business 
standards so that his office could develop California Certified Green Business 
Legislation. Should it pass, this legislation will establish Bay Area GBP standards 
as the general standards for all Programs throughout the state.  As the Western 
States GBP coordinator, EFC9 has been working with ABAG (the Bay Area GBP 
Coordinator) to help the Senator better understand the Program and how it works.  
In 2005, EFC will continue to work with the Senator and the State legislature to 
help ensure that the California Green Business Program is developed along the Bay 
Area model.  
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Providing Funding Opportunities for Emerging Programs 

In 2004, EFC9 worked with two emerging programs: San Francisco and 
Sacramento.  Each of these new GBPs agreed to adopt Bay Area Green Business 
Program standards and to work with other GBP coordinators throughout the State 
and Region to ensure continuity and harmony.  

 San Francisco.  The San Francisco Green Business Program (SFGBP) was 
launched in early January, 2004 by a network of city and county agencies 
including the Department of Public Health, the Department of the Environment, 
and the Public Utilities Commission.  The SFGBP is housed in the San 
Francisco Department of Public Health.  The SFGBP plans to offer GBP 
services to a wide range of industries including auto repair, food service, 
graphic design, and dry cleaning.  The SFGBP has 11 companies that have 
submitted applications for certification including the San Francisco Chronicle, 
New College of San Francisco, and Jardinaire, one of the City's top French 
restaurants.  Other companies that have expressed interest include Lucas Films, 
KQED and the Blue and Gold Fleet. 

 
 Sacramento.  Sacramento also launched their program in early 2004 and they 

are sponsored by the Sacramento County Department of Economic 
Development and the Business Environmental Resource Center (BERC).  
BERC was established in 1993 as a one-stop, non- regulatory Permit Assistance 
Center to help Sacramento County Businesses understand and comply with 
federal, state, and local environmental regulations.  The Sacramento Area Green 
Business Program has recently announced the certification of its first two Green 
Businesses: Sacramento County's General Services Fleet Services Florin Garage 
and Marconi Garage. 

 
Business and Environment in Hawaii 

EFC9 has been working with two agencies in Hawaii to assist them with their 
Green Business efforts, the Hawaii Green Business Program and the Department of 
Business, Economic Development, & Tourism.  Hawaii's primary focus has been on 
hotels with an emphasis on waste reduction and water conservation.  In early 2003, 
the Green Business Program and the Department of Economic Development 
approached EFC9 about developing a workshop that would focus on business and 
the environment.  After several conference calls and meetings in San Diego, Lake 
Tahoe and Hawaii a plan was developed for a number of workshops to be held on 
Oahu and Maui 2004.  The workshops included: 
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• Green Janitorial For Hotels, 
• Integrated Pest Management for Hotels,   
• Workshop on E-Waste. 

Oahu, May 2004 
In May, 2004 EFC9 gave a workshop on Green Janitorial Approaches for Hotels at 
the Sheraton Waikiki that focused on green stewardship, the hazards of various 
cleaning chemicals and possible alternatives.  Attendees included various hotel 
representatives including Sheraton, Hyatt, Hilton, Marriott and other smaller 
independent hotels.  

 
Maui, June 2004 
In June 2004, EFC9 gave a workshop on Integrated Pest Management for Hotels at 
the Grand Wailea Hotel on Maui.  Attendees included hotel representatives from 
Marriott, Fairmont, Ritz Carlton, Grand Wailea, Kaanapali Beach Hotel, Hyatt, 
Maui Kai, and Kaanapali Alii as well as Hawaiian Electric, Department of Health, 
Chamber of Commere and Hawaii Recycling Group.   

 
While on Maui, EFC9 also gave a workshop on Electronic Waste for county 
employees.  There were over 22 attendees including representatives from City 
Recycling, the Maui Department of Health, Maui Department of Environment, the 
Marine Corps, Island Recycling, Enviroservices and Lenox Metals.  The E-Waste 
presentation included the following subject areas: 

• The problem of E-waste,  
• The toxicity and what chemicals/metals are in your average TV/computer 

etc.,  
• Associated health/environmental problems with these toxins, 
• What various states are doing with E-waste, 
• Some case studies (legislation and recycling programs), 
• Why it makes sense to start confronting the problem now, and 
• Electronic products that have a better environmental record. 

Oahu, October 2004 
In October, EFC9 was invited to return to Oahu to give a workshop on Electronic 
Waste at the annual Hawaiian Electric Company Conference.  Attendees included 
numerous small business representatives including recyclers and electronics 
retailers. 
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Environmentally Beneficial Behavior in Television 
 

Overview 

In 2003, EFC9 proposed to adopt the private sector concept of “product placement” 
to place environmentally beneficial behavior (EBB) in television shows.   Possible 
examples included having actors bring cloth bags to the grocery store, recycle soda 
cans, use worm bins and consider how to properly dispose of a computer monitor 
and other electronic waste accumulating in their closets.  

In consultation with EPA, EFC9 agreed to gather and evaluate information 
regarding the placement of EBB in television shows and to complete the following 
tasks:  

 Conduct research through focus groups to determine which EBB’s will be the 
project’s focus; 

 Identify target markets, including specific groups within such markets, to 
determine which groups will be most receptive to which messages and most 
likely to change their behaviors; 

 Identify target shows, television stations, and/or studios receptive to the EBB 
placement concept and which would most effectively reach the target markets. 

In addition, EFC9, in consultation with EPA, agreed to create a list of at least 8-10 
‘best’ potential EBB messages.   EFC9 would also develop methods to measure 
success of EBB message placement, including tracking numbers of viewers for each 
show.  As a result, EFC9 was responsible for the following actions and deliverables. 

• Identifying environmentally beneficial behaviors and their relative 
importance. 

• Identifying target markets for each behavior. 
• Identifying size of problem behavior is addressing. 
• Identifying shows, studios, and/or television stations receptive to the EBB 

placement concept and which would most effectively reach the target 
markets, with contacts for each. 

In 2004, EFC9 completed the following EBB tasks. 
 

Conduct research through focus groups  
In consultation with EPA Region 9 and in response to significant time constraints, 
EFC9 held three meetings with the following groups to identify potential EBBs.   
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 Focus Group I:  EBB brainstorming session with US EPA Region IX, February 

2004  
 Meeting at UCLA with Motion Picture Industry project staff, US EPA and the 

California Integrated Waste Management Board (CIWMB). 
 Focus Group II:  EBB brainstorming session with CIWMB, March 2004 

Identify environmentally beneficial behaviors and their relative importance 
EFC9 developed over 100 environmentally beneficial behaviors (EBBs) that could 
be appropriate to numerous types of productions currently available on cable and 
network TV.  In cooperation with US EPA, four to five EBBs (approximately 40) 
were chosen for ten TV show variations.  After extensive review, one-pagers for 
each show type were developed and approved.  Each one-pager included those 
EBBs that could make the greatest environmental impact according to EPA 
reviewers.  

Identify target markets 
Target markets, i.e., specific types of TV shows or sets within shows, were chosen 
that were appropriate to selected EBBs.  The EBBs and their markets were then 
paired in simple one-pagers that could be presented to key production personnel 
responsible for props, product placement and scripts.  One-pagers were developed 
for the following shows and sets: Garden Shows, Cooking Shows, Home 
Improvement Shows, and scenes set in gardens, homes, hospitals, offices, outside 
the home, restaurants and schools.  The completed one-pagers are available on our 
website at www.greenstart.org/efc9. 

 
Identifying size of problem behavior is addressing 
As initially defined, this task imagined that five to eight behaviors would be 
identified for all productions.  However, as the scope changed, approximately 40 
EBBs were developed and the one-pagers were prepared for ten different show 
types, it was determined that this task would be best completed once the EBBs were 
placed within shows and the potential impact could be measured.  This task will be 
completed once EBBs have been placed and impact can be assessed. 

 
Identify shows, studios, and/or television stations and contacts 
EFC9 developed an extensive list of shows and contacts that will provide support 
for the project as we move into the next phases. 
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Findings, Recommendations and Suggestions for Further Actions 

This has been an extremely fluid project as it has ventured into unknown territory 
since the day it started.  While developing the EBBs was a relatively simple 
exercise it quickly became clear that television is an extremely diverse industry 
comprised of small, medium and large sized companies, each striving to develop 
unique products that can capture various (or all) segments of the viewing audience.  
As such, it became quickly obvious that our approach needed to be equally multi-
dimensional, and so, rather than developing a few examples of desired behaviors for 
all shows, we determined that we should develop a small number of unique EBBs 
for several types of shows and sets within shows.  Thus the one-pagers were 
developed. 

In addition, while we agreed that there are certain types of shows that we would like 
to attract (especially those with high ratings), we were forced to admit that these 
shows were more than likely to choose us and that we had to offer a variety of 
options given the diversity of productions on TV.  In short, we had to be ready for 
whomever came knocking at our door.  As a result, we determined that to have the 
biggest bang for our small bucks, we should start the project by contacting smaller, 
cable-based reality shows, specifically those focused on gardening/landscaping, 
home improvement and cooking.  EFC9 and EPA agreed that since viewers tune 
into those productions not only to be entertained but to be instructed, our EBBs 
could have a greater impact. 

Having identified the Executive Producer as the key contact, EFC9 began 
contacting shows and producers.  To date EFC9 has been in contact with 4 
productions (two on HGTV, one on TLC, and one is still a pilot) all of them have 
responded favorably.  In addition, EFC9 has begun to promote the project through 
various venues including the National Association of Television Program 
Executives conference and the UCLA Forum on Sustainability in the Motion 
Picture Industry as described below. 

National Association of Television Program Executives (NATPE).  In addition 
to our work with the productions above, EFC9 attended the NATPE Conference in 
Las Vegas.  The NATPE conference hosted producers from around the world under 
one roof to promote and sell their productions.  Through NATPE we met and 
secured the services of a product placement professional who has agreed to provide 
expertise and services to the project free of charge. 

Forum on Sustainability in the Motion Picture Industry.  EFC9 attended and 
spoke at the Forum on Sustainability in the Motion Picture Industry hosted by 
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UCLA and the California Integrated Waste Management Board (CIWMB). The 
objective of this Forum was to showcase current "green" practices throughout the 
industry in order to educate others and help them in reducing the environmental 
footprint of the industry within Southern California.  Other speakers at the event 
included representatives from Disney, Warner Brothers and Fox, as well 
professionals in the industry who worked on films such as Dantes Peak, The Lord 
of the Rings and the Matrix.  Ed Begley Jr. was the keynote speaker for the event. 

As a result of our efforts EFC9 has offered the following recommendations and 
suggestions for further actions. 

Continue Contacting and Working with Identified Shows and Studios.  EFC9 
has had success contacting every show it has initially identified and every producer 
has been interested in our project.  As a result, we have decided to become more 
strategic about what and how many shows we contact because each production has 
its own set of requests in response to our program.  While the one-pager is a good 
format to open doors we have found that the cable shows - which can be defined as 
small to medium sized businesses - are like all companies in that they are pressed 
for time and money.  They would like to work with us but they will need the 
information about products and behaviors at their fingertips and expect us to 
provide them with that information.  

Develop Materials for EBB Placement.  Each show we have contacted has asked 
for additional information.  One show is sponsored by Home Depot and has 
requested a list of environmentally beneficial items that can be purchased from that 
store and that the show may use in the future.  Another show has requested a list of 
certified green landscapers and a third requested a general list of products 
specifically suited to its show.  In short, it is likely that small shows sponsored by 
large homeware companies (Home Depot, Target, WalMart, Kmart etc) will want 
product recommendations that can be purchased from their sponsors.  At present 
these lists need to be developed and will have to be updated regularly. 

Develop a Website Proposal for Networks and Shows.  As a way to highlight 
products that are showcased on individual programs, an effort should be worked 
into any future proposal to work with network and program websites.  Website 
coordinators would be asked to incorporate a purchasing opportunity into their sites 
that would allow viewers to learn about and purchase the products that have been 
placed on their favorite shows.  Viewers could click on an ACT Environmentally 
icon that would automatically take them to a site that would highlight the products 
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and explain why they are important to the environment.  The viewer would then be 
able to click on the product for purchase from the sponsor, product or show website. 

Environmental Props Warehouse.  Set decorators, directors and designers 
frequently have little time to identify, purchase and/or collect items for a set.  Often 
having as little as two days to develop a set that must accurately portray a real life 
situation (e.g., travel agency, restaurant, and florist), they do not have the time or 
knowledge to incorporate environmental products into their sets.  As a result, we 
propose exploring the possibility of an Environmental Props Warehouse 
strategically centered in Los Angeles.  As an alternative Environmental Props room, 
available existing prop warehouses throughout LA may be more useful. 

Industry Roundtable.  As we learn more about this industry, we learn more about 
the infinite complications that are involved in the making of a TV show.   Each idea 
comes along as a result of further immersion into the industry but we still have 
much to learn.  In response, we suggest a small industry roundtable that would 
involve appropriate industry representatives (production crew, set decorators, 
product placement specialists, etc) to help advise us on our efforts and suggest other 
ways to green the industry.  This roundtable proposal may be addressed in the 
proposed April Roundtable at the EPA office in Los Angeles. 

Greening the Industry White Paper.  This would be a short proposal to executive 
producers to help seek a pilot program in which we would act as "green 
consultants" for a TV show.  As consultants we would help advise the show on 
ways to become greener and save money, and we would have a pilot program from 
which to beta test our efforts and learn more about the industry in general. 

Green Production Alternatives Binder.  Production designers, art directors and 
other industry representatives must accurately portray their shows in settings that 
range from present day New York City to ancient Rome and everything in between 
and yet to be imagined.  As a result, they have libraries through their guilds and 
associations that they may consult for accuracy and ideas.  We propose to develop a 
Green Production Alternatives Binder that would be prominently placed and 
available to decision-makers at all association libraries.    

Develop a Simple Campaign.  While the ideal will be to find producers who are 
interested in working on all aspects of our project, we should also be able to provide 
a simple approach for shows that are interested but do not have the time or budget 
(at least for the moment) to fully implement ACT Environmentally.  We propose 
developing a "Five Things" campaign that would target the five best and worst 
things a TV show could adopt.  
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Region 9 Tribal Initiative 

This new initiative was an effort to explore ways in which EFC9 could work with 
Region IX tribes to assist them with their environmental problems.  In partnership 
with the Western Regional Pollution Prevention Network (WRPPN), EFC9 
developed an action plan to address key issues facing regional tribes after 
participating in several conference sessions and discussions on the topics.  Two of 
our major efforts included the WRPPN Conference and the 12th Annual Region 9 
Tribal EPA Conference. 

WRPPN 2004 Conference  
EFC9 staff participated in the Pollution Prevention (P2) and Tribes Training 
Session at the WRPPN 2004 Conference.  At this session speakers presented an 
overview on starting a P2 program, described activities of the Native American 
Environmental Protection Coalition, discussed how the Oneida Tribe in Wisconsin 
motivates tribal members to recycle rather than dump (by focusing on health issues 
and the impact of this behavior on family members and future generations), and 
learned about how the Foxwoods Casino in Connecticut, the largest casino in the 
world—a 2,000 acre facility including shopping malls, theatres, hotels and 
gambling facilities operated by an 800 member tribe—saves money through its 
recycling, reuse and EPP programs. 

 
This session provided EFC9 an excellent networking opportunity and one at which 
we were able to determine the types of sessions that would best serve tribal 
members.  Specifically EFC9 learned that workshops focused on specific industries 
were more useful than one dedicated solely to tribes. 

 
12th Annual Region 9 Tribal EPA Conference  
EFC9 assisted WRPPN staff in a training session targeted at pollution prevention 
for tribes at the 12th Annual Region 9 Tribal EPA Conference.  Based on this 
experience, EFC9 identified the need for holding listening sessions at which EFC9 
and WRPPN staff would assist participants in identifying P2 issues of concern and 
help evaluate alternative responses. 

 
EFC9 Action Plan 
As a result of our efforts in 2004, EFC9 determined that the best approach to 
working with tribes in Region IX was to bring pollution prevention training 
sessions to conferences and other meetings where tribal attendance is already high.  
To that end, EFC9 is exploring the possibility of providing P2 training sessions on 
casinos, restaurants and auto body shops at the following 2005 venues. 
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 Native American Environmental Protection Coalition meeting 
 California Indian Gaming Association Conference 
 BIA National Conference 
 Regional Environmental Mangers Meeting  
 Regional Tribal Operations Committee (RTOC) Meeting 
 Regional Pow Wows 
 2005 13th Annual Region 9 Tribal EPA Conference 

 
Phoenix Brickyard Charrette  

 
In 2003, USEPA and Maricopa County asked the Environmental Finance Center, 
Region 9 (EFC9) to organize a charrette to address problems between the South 
Phoenix Community and the Phoenix Brick Yard (PBY).  The Phoenix Brick Yard 
sits in the middle of a low-income neighborhood in which residents have 
complained of odor and respiratory distress.  Phoenix Brick Yard’s primary 
emissions of concern are hydrogen fluoride (HF) and hydrogen chloride (HCl).  
Clay minerals naturally contain fluoride and chloride.  HF and HCl are formed and 
emitted during the brick firing process. Generally, HF and HCl gas can irritate the 
skin, eyes and respiratory tract at elevated levels; neither compound is considered a 
carcinogen. The community believes that the Phoenix Brick Yard may be a factor in 
health issues experienced by nearby neighbors. 
 
In May, 2004, concerned stakeholders met in a Phoenix Arizona charrette to discuss 
financial and other solutions to HCl, HF and particulate emissions from the Phoenix 
Brickyard.  This charrette was facilitated by EFC9.  The charrette and other follow-
up meetings were attended by representatives from the National Brick Research 
Center, Phoenix Brick Yard, US EPA, Bethune high school, Arizona Department of  
Health Services, Maricopa County, City of Phoenix, and community organizations 
and concerned citizens. 

 
In general, the project served to provide the community with a better understanding 
of air quality issues in their neighborhood and how they might be addressed.   In 
addition, a number of parties reached agreement on how they would proceed in 
order to satisfy neighborhood concerns.  More specifically, Phoenix Brickyard 
agreed to carry out the following measures to curb emissions and odors emanating 
from their site. 

 
 Provide a Mass Balance Test and results to determine what alternatives may be 

available to reduce emissions. 
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 Explore the possibility of introducing deodorizing agents to reduce odors. 
 Determine other ways to control dust from brick mounds and truck traffic. 

 
In addition, Supervisor Wilcox (Maricopa County) agreed to draw up a 
neighborhood compact to help support the results of the project and to explore 
opportunities to help the Brick Yard attract new business.  Maricopa County 
committed to developing an odor survey and US EPA arranged to provide 
information on diesel mitigation and associated funding sources 

 
Most importantly, financial experts brought to the table determined that the Phoenix 
Brick Yard could incorporate a heat recovery system that would take advantage of 
heat loss during the brick firing process.  They proposed that lost heat could be 
harnessed through a small cogeneration power plant and then sold to the local 
power authority.  Energy profits could then be used to purchase and maintain 
expensive emission control technologies that would reduce emissions by 90 percent.  
As of the January 2005, negotiations were still underway. 
 

Western Regional Pollution Prevention Network Conference 
(WRPPN) Workshop and Sessions  

 
As a key steering committee member for the WRPPN, EFC9 is significantly 
involved in the planning for the WRPPN Conference held annually in California.  
In 2004, EFC9 planned and facilitated the following workshop and sessions, which 
were among the highest attended events at the conference. 

 
Nail & Hair Salons 
This session addressed the toxics in nail and hair products, exposure paths and their 
impacts, what's happening in Europe, policy efforts in California and the U.S. and 
recent projects undertaken in Texas and Massachusetts to try and improve worker 
health & safety and cosmetology school and health agent training.  Because of the 
level of interest the session was expanded by 30 minutes and five speakers were 
invited to participate on the panel.  Those speakers included: 
 
 Eileen Gunn, Community Program Coordinator with the Toxics Use Reduction 

Institute (TURI) in Massachusetts, 
 Sonya Lunder, Environmental Analyst, Environmental Working Group, 
 Julia Quint, Research Scientist and Chief of the Hazard Evaluation System & 

Information Service (HESIS), an occupational health program in the California 
Department of Health Services, 



California State University, Hayward                             
 
 
 

 
Region 9   

                                                     2004 A
nnual R

eport of the E
nvironm

ental Finance C
enter N

etw
ork  

15

 Lisa Pham, US EPA Region 6, Environmental Engineer, Nail Salon Project 
Coordinator, and 

 Son Hong, Vice-President, Vietnamese American Community Health Network. 
 

As a result of this session a National Salon Network was developed. It now 
numbers over 50 members and maintains regular conference calls. 

 
Emerging Pollutants 

 
The session on Emerging Pollutants covered a wide variety of pollutants and 
potential pollutants. 

 
The first speakers, Dr. Katy Wolf, Executive Director of the Institute for Research 
and Technical Assistance (IRTA) and Julia Quint, Hazard Evaluation System & 
Information Service (HESIS) focused on new chemicals that are being marketed 
aggressively and are used extensively in applications where users are exposed to 
their hazards.  Some of these chemicals are known to be hazardous but there are no 
worker or environmental regulations that control their use.  Others have not been 
tested for chronic toxicity but have structures that make it likely that they are high 
in toxicity.  The session focused on five of these emerging chemicals including:  

 
 n-propyl bromide,  
 1,2-trans dichloroethylene,  
 n-methyl pyrollidone,  
 parachlorobenzotrifluoride, and  
 D5.  

 
The next speaker, Michael Gill with EPA’s Office of Research and Development 
Hazardous Waste Technical Liaison, provided a primer on the topic of 
nanotechnology, as well as a summary of some possible health effects and 
regulatory concerns.  Nanotechnology is not really a single "technology", but a 
cross between chemistry, biology and materials science that deals with particles less 
than 100 nanometers in size.  At this small size, a user can manipulate the structures 
and cause novel properties and functions.  Presently, there are no US government 
regulations governing nanomaterials or nanotechnology.  But because of the 
increased numbers of nanotech applications being developed by industry, potential 
associated health effects are being investigated. 

 
Finally, a speaker from the USGS National Toxic Inventory Project shared the 
results of their research.  Since 1998, the USGS has been developing analytical 
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capabilities to measure organic wastewater contaminants, including drugs, 
antibiotics, lotions, detergents, antioxidants, plastics, Polycyclic Aromatic 
Hydrocarbons (PAHs), fragrances, pesticides, fumigants, disinfectants and fire 
retardants, in a variety of environmental matrices.  USGS’ objectives were to 
develop sensitive and specific methods to measure trace organics at low levels and 
to evaluate environmental occurrence in ‘susceptible’ waters, including downstream 
of wastewater treatment plans, confined animal feeding operations and a small 
number of undeveloped or natural settings. 
 
Green Business Program Challenges & Solutions 
In keeping with past years and as the Western Regional Green Business 
Coordinator, EFC9 hosted a workshop on the Green Business Program.  This 
workshop focused on the most practical steps for municipalities to take, such as 
buying recycled-content paper, what to specify in print jobs, switching to less toxic 
janitorial products, greening yards & fleets and incorporating Integrated Pest 
Management (IPM) into parks maintenance.  The framework for this workshop 
included an overview of how the precautionary principal can be applied at the very 
local level. 

MAJOR NEW INITIATIVES FOR 2005 
 

Green Business Program Coordinator's Summits  
EFC9 will sponsor, plan and facilitate two Green Business Program (GBP) 
Coordinator Summits to establish guidelines and a hierarchy for operating a 
statewide program in 2005.  The coordinator's summits will establish a protocol by 
which coordinators will regularly work to determine what defines a valid program 
and how all California GBPs should harmonize their efforts.  More specifically, the 
summits will address the following issues from a statewide perspective. 

 
 Overall Statewide Coordination Protocol and Structure 
 Recognizing and Working With New Green Business Programs 
 Statewide Funding 
 Coordinating Checklists 
 Developing Checklists 
 Developing Statewide Green Business Criteria 
 Developing Statewide Measurement Standards 
 California Logo 
 Partner Agencies 
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!ACT Environmentally! 
Once known as Environmentally Beneficial Behavior in Television, this project has 
now been renamed ACT Environmentally.  As we move forward with this project 
and learn from the experts in the industry, we are beginning to map out the most 
appropriate and potentially successful approach to behavioral and product 
placement in TV.  Based on experience so far, and EPA and other stakeholder input, 
the following describes what will come next for ACT Environmentally.  We plan to 
pursue a three-part methodology that would include 1) guidance on placement 
opportunities for shows and studios, 2) a prop system to readily supply productions 
with environmental products, and 3) website support to highlight the ACT 
Environmentally campaign. 

 
 Guidance.  EFC9 will work directly with TV programs to place environmental 

products and behaviors in participating shows.  Depending on the type of 
placement we are requesting, we will likely be working with the set decorators, 
writers or executive producers.  

 
 Props.  EFC9 will have to develop a system whereby environmental props are 

readily available to participating shows.  This may involve a physical prop 
warehouse in LA, environmental prop rooms attached to studio prop 
warehouses or a virtual prop warehouse with a 24-48 hour turnaround.   

 
 Websites.  Once the TV show has committed to using environmental products, 

and the prop has been provided, we need a way to showcase what the viewer 
sees and how she can purchase the product.  EFC9 will work with program 
and/or network website coordinators to help them incorporate a purchasing 
opportunity into their sites that would allow viewers to learn about and purchase 
the products that have been placed on their favorite shows. 

 
P2 and Salons 
EFC9 expects to work with salons and cosmetology schools in California to 
determine the potential health and environmental impacts of products used in 
salons. The focus of this pilot will be on common toxic salon products and potential 
alternatives.  The pilot would collect information on current products, practices, 
costs and exposures and will informally assess owners, employees and customer’s 
willingness to choose a healthier alternative.  This pilot will characterize the 
chemicals and other ingredients found in common salon chemicals and assess the 
potential for health and/or environmental impacts.  In addition, EFC9 will identify 
available alternatives to key toxic chemicals and assess the barriers and 
opportunities within salons to adopt these alternatives.  In conclusion, the project 
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will organize a stakeholder roundtable to disseminate information and determine 
next steps.   

EFC NETWORK COLLABORATIONS 
 
Public Management and Finance Program (PMFP) EFC Region II 

March 2004, Minnowbrook, NY  -  Over the years, EFC9 has worked with EFC2 to 
help develop and launch the Public Management and Finance Program (PMFP).  
The PMFP is designed to coordinate the delivery of technical assistance to rural 
communities for the purpose of integrated problem-solving. The PMFP focuses on a 
variety of areas, including the range of services accessible to communities, the gaps 
in the delivery of technical assistance, and the disconnect between public policies 
and the financial and management capacity of these communities.  EFC9 will 
continue to work with EFC2 in the coming year and we hope to establish our own 
PMFP program in the future. 

COMMITTEES  
 
Bay Area Pollution Prevention Group (BAPPG) 

EFC9 regularly attended meetings of the Bay Area Pollution Prevention Group 
(BAPPG).  BAPPG is a voluntary association of all Bay Area municipal wastewater 
treatment plants that discharge into the San Francisco Bay. 

 
Bay Area Hazardous Waste Reduction Committee 

EFC9 is a member of the Bay Area Hazardous Waste Reduction Committee and is a 
regular participant in committee meetings and events. 

 
Western Regional Pollution Prevention Steering Committee 

EFC9 is a member of the WRPPN steering committee, which helps determine the 
scope of the annual conference.  In addition, WRPPN will use EFC9's Brominated 
Flame Retardant Clearinghouse and Green Business Clearinghouse pages on our 
website as the national hubs for those topics under the National Pollution 
Prevention Roundtable. 

 
 


